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INTERNET ADVERTISING - GOOGLE ADWORDS

ZKoMnoz

JKOTOG TOU ZeHLvVapiou €ival n mapouaciaon Kat n eKmaideucn otny amoteAEOPATIKN aflomoinon twv
OUVATOTATWY TIOU TPOCYPEPEL N dlagnuion péow tou AdWords tng yvwotig Mnxaving Avalntnong
Google. AkOun, o kdBe umown@log Ba pAdel Pe OO TPOTO va KAVEL ATIOTEAEOUATIKN €pEuvda
ayopdg £Tol woTe va sival o BEon va XpnoIHomoLel TIG cWOTEG AEEEIC KAELOIA Xwpig va Byaivel
EKTOG mpoumoAoylopoU. H avaBdaduion twv yvwoewv Kal O£€lOTATWY TWV CUHPHETEXOVIWY OTO
OUYKEKPIUEVO Oedivaplo, Ba au€noel TNV aviaywvioTiKn BO£on Twv EMXEPACEWY Kal TwV
lotoxwpwv mou dlaxelpilovratl

AMNEYOYNETAI

IteAéxn Marketing, XteAéxn Emxelpnocwv, ZupBoUAoug Emixeipnoewv, Web Designers, Web
Developers, Alaxelplotég lotooeAidwy, Emxelpnuatieg & EAsUBepoug EmayyeApatieg mou dlabétouv
l0ToceAIda ywa TN Tmpowbnon NG emxeipnong Ttoug, I0oKTATEG otoosAidwy, bloggers,
Mepovwpévoug XpRoTeg

ZYNOITIKO NMPOIrPAMMA ZEMINAPIOY

Evotnta 1

e H ayopd tou Internet

e Internet Advertsing models (Amo Contextual £éwg Performance based kat Semantic
Advertising)
Internet Advertising Display Advertising, Real time bidding kat Programmatic Buying

¢ Internet Advertsing revenue Models (Performance based Revenue Models kat Fixed Cost
models, TARpn avdaAuon)

e YmoAoylopog effective CPM / CPC yia Advertisers kat Publisher

e Kaboplopdg maximum CPC yua affiliate (Performance based Marketing) kat Adwords

Evotnta 2
e Google Adwords: ané tn Bswpia otnv mpa&n (pay per click, contextual ads)
00nyog BApa BApa ywa kapmavia Google Adwords
YTOAOYIOHOG KOOTOUG, OTATIOTIKA, 0poAoyia
'EAgyXx0¢ Kapmaviag, ava@opes, BeAtiotomoinon Kaumaviag
MUGTIKA Yla EMTUXNPEVEG KAPTIAVIEG
Kapmavieg yia moAAATmAEG GUCKEUEG
ZTpatnytkn yla ta Conversions kat Conversion tracking
Yuvoéoelg Adwords pe web analytics / youtube channels kat dAAa third party tools
Avagopd og otpatnytkn emAoyng keywords, otnv emAoyn otpatnylkwy bidding (Bidding
Strategy)
Tumot campaigns kat n dtadikacia Campaign Set up
e Keyword Optimization otpatnytkég
Display campaigns (targeting image ads & text ads ava 0épa, keyword ) CUYKEKPLHEVO
website)
Mobile Ads , new ad formats & extensions (Call out extension)
App Promotion Ads
Remarketing campaigns
Dynamic Search Ads (MpoBoAn dia@npicewy amod 1o MePLEXOHUEVO TOU wWebsite cag




xpnotpomowwvtag to Google’s organic search index)
e Reporting tools

Evotnta 3
e Display Advertising: opoAoyia, XapaktnploTikd,

e Banners: cuvnBilopéva format, mwg va Onploupynoste banner, GUNBOUAEG emiTuXiag
e Video ads: avamtuén kapmaviag, otoxol
e ‘EAeyxog kapmaviag, avagpop<g, BeAtiotomoinon Kaumaviag
e Online media planning kat buying
Evotnta 4

o Affiliate Marketing: opoAoyia, XapaktnploTiKd,

e 00nYyog Bnpa Bnpa yua kapmavia affiliate

e Tpomol aflomoinong, HUCTIKA emituxiag, mote emAgyoupe affiliate

e YTMOAOYIOHOG KOOTOUG / KEPON

e ‘EAgyxog kapmaviag, avagopig, BeAtiotomoinon Kaumaviag
Evotnta 5

e AAAa péoa Sla@npIonG: SUPBOUAEG eTTUXIAG, YTl va Ta eMAEEETE
e Advertorials kat paid posts
e Anpioupyia online dla@NUICTIKWY OIKTUWY

AIAPKEIA - TOMNOXZ AIEEAMQrHz

H diapkela Tou mpoypdppatog sival 8 wpeg. H didackaAia Twy pabnudtwy yivetal otig
eykataotdoelg tou FUTURE BUSINESS SCHOOL, Apkadiag 16A, Meplotépt (TAnGiov PETPO Ay.
Avtwviou)

EMIAOTHZH AAEK 0,24%

To mpoypappa emdoteitat amo to 0,24% tou AAEK
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